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COURSE CURRICULUM

Cunenunannoct/ Subject: 3.8.08 | MAPKETHUHI
MARKETING

KaTe/:[pa/ Department: MAPKETHUHI U CTPATEIT'HYECKO IIJIAHUPAHE
MARKETING AND STRATEGIC PLANNING

q)aKyJITeT/ Faculty: 3 DPAKYJITET YIIPABJIEHUE U AJIMUHUCTPALIAST
FACULTY OF MANAGEMENT AND ADMINISTRATION

Ipodecuonanno nanpasienue / Field 3.8 HNKOHOMUKA

of study: ECONOMICS

O0J1aCT HA BUCIIIE 06pa3013aH1/1e/ 3. COIUAJIHA, CTOITAHCKHA U ITIPABHU HAYKU /

Area of study:

SOCIAL SCIENCES, ECONOMICS AND LAW

O06pa3zoBarenHO-KBaTM(hUKAIIMOHHA

crenien/ Educational-qualification Degree:

BAKAJIABBP
BACHELOR'S DEGREE

[Ipodecnonanna kBanupukanus/
Professional Qualification:

BAKAJIABBP IO HKOHOMHUKA
BACHELOR OF ECONOMICS

®opma Ha 00yueHne/
Form of education:

PEJTOBHO
REGULAR

[IpoabKUTETHOCT HA O0yUYEHUETO/
Duration of education:

4 roqunu (8 cemecTbpa)/4 years (8 semesters)
2670 yaca, 2670 classes

Bamunen ot/
Valid as of:

2018/2019 (3a mpuem 2018/2019)




Ne mo Konx YuyeOoHa IMCHUILIHHA Xopapuny Jlekuun Ynp. HN3BBH Kpeaurn KounTpoa Bun
pen Code Courses M Lectures Seminars AyMTOpHA Credits Control JHCHUIIMHA
No Hours 3aeTocT Course

Extracurric type*
ular
II'bPBU KYPC/FIRST YEAR OF STUDIES
II'bPBU CEMECTBP/FIRST SEMESTER
1 C1001 UKoHOMHKA HA npeﬂnp“ﬂTueTo/ 60 60 0 65 5 M3MUT/exam Y3)1/UCC
Ec ics of Entreprise
2 C1002 | Mikonomuuecka counosiorus/ Economic 60 60 0 65 5 u3nuT/exam V3yucC
Sociology
3 C1003 I/Ic'r()p“ﬂ HAa UKOHOMUYECKHUuTe Teop“u/ 60 60 0 65 5 u3MUT/exam Y3H/UCC
History of economic Thought
4 C1004 | Maremaruka I-sa uact/ Mathematics I 60 60 0 65 5 M3MHT/eXam Y3JuCC
part
5 C1005 | OcHOBM HA HKOHOMHYECKATA TeOPHs/ 30 30 0 95 5 n3mUT/exam y3a/ucc
Principles of E ic Theory
6 C1006 | Cronancka ucropusi/ Economic History 60 60 0 65 5 n3MUT/exam y3J1/uCC
7 C1007 | ®uskyarypa u cniopt/ Physical Culture 30 0 30 0 0 6e3 orenka/ V3JucC
and Sports without grade
O6uro/Total 360 330 30 420 30
II'bPBU KYPC/FIRST YEAR OF STUDIES
BTOPU CEMECTBP/SECOND SEMESTER
8 C1008 | Mkonomuka Ha Tpyaa/ Labour Economics 60 60 0 65 5 n3MHUT/exam y3JI/UCC
9 C1009 | Undopmaruka/ Informatics 60 30 30 65 5 M3MHT/exam y3/ucC
10 C1010 | Maremaruxka II-pa wact/ Mathematics II 60 60 0 65 5 u3nIT/exam V3JJUCC
part
11 C1011 | Muxpoukonomuka/ Microeconomics 60 60 0 65 5 u3MuT/exam V3]1/UCC
12 C1012 | OcnoBu Ha nmpaBoTo/ Principles of Law 45 45 0 80 5 n3nMT/exam y31/uCC
13 C1013 | Ocnosu na ynpasienuero/ Principles of 60 60 0 65 5 U3MHUT/eXam v3/ucc
Management
7 C1014 | ®uskyarypa u cnopt/ Physical Culture 30 0 30 0 0 TeK.OLEeHKa/ Y3J/ucC
and Sports midterm exam
O6mo/Total 375 315 60 405 30
BTOPHU KYPC/SECOND YEAR OF STUDIES
TPETU CEMECTBHP/THIRD SEMESTER
14 C2015 l/lHTeJ‘leKTyaﬂHa codcTBeHOCT/ 45 45 0 80 5 M3MUT/eXam Y3)1/UCC
Intellectual Property
15 C2016 | Makpoukonomuka/ Macroeconomics 60 60 0 65 5 H3MAT/eXam y3yuCC
16 C2017 | Mapxkerunr/ Marketing 60 60 0 65 5 u3MUT/exam y3/uccC
17 C2018 | OchoBu Ha punancure/ Principles of 60 60 0 65 5 n3mMT/exam y3a/ucc
Finance
18 C2019 | CraTucruka/ Statistics 45 45 0 80 5 M3nMT/exam Y31/UCC
H36upaem 60k: 19.5poii qucuuninxy 3a u3oop:1
19 02020 | Exosorus u ycroiiunso passutue/ Ecology 60 60 0 65 5 M3MHT/exam YUJyuoc
and Sustainable Develop t
19 02021 | MoauTomnorusi/ Political Sciences 60 60 0 65 5 u3nMT/exam YU/UOC
19 02022 | ®uaocodus/ Philosophy 60 60 0 65 5 M3MHT/eXxam YUJ/UOC
19 02023 | ®unancos xourpo./ Financial Control 60 60 0 65 5 M3MAT/eXam Ynja/uoc
20 F2024 | ®duskyarypa u cnopt/ Physical Culture 30 0 30 0 0 6e3 oneHka/ VO3/UFCC
and Sports without grade
O6uro/Total 360 330 30 420 30
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BTOPU KYPC/SECOND YEAR OF STUDIES
YETBBPTU CEMECTBP/FOURTH SEMESTER

21 C2025 | Ukonomerpuss/ ECONOMETRICS 45 45 0 80 5 n3MHUT/exam y3I/UCC
22 C2026 | Kopnopatusuu ¢punancu/ Corporate 60 60 0 65 5 U3MIUT/Exam V3Jyucc
Finance
23 C2027 | OcuoBu Ha cuetoBoacTBOTO/ Principles of 60 60 0 65 5 M3MHT/eXam Y3JJUCC
Accounting
24 C2028 IIporuno3upane n nianupane/ Forecasting 60 60 0 65 5 H3MAT/eXam Y3yuCC
and Planning
H36upaem 6J0k: 25.5poii qucuunanHyu 3a u3oop:1
25 02029 | Busnec Jorucruka/ Business logistics 60 60 0 65 5 H3MUT/eXam YUI/UOC
25 02030 | FeoMKOHOMHKA H PETHOHAJIHO Pa3BUTHE/ 60 60 0 65 5 u3nUT/exam YHUJI/uoC
Geoeconomics and Regional
Develop t
25 02031 | Hexsu:xuma co6erBeHoct/ Real Estate 60 60 0 65 5 u3nUT/exam YUI/UOC
25 02032 | CeroBHa nkoHomuka/ International 60 60 0 65 5 U3MUT/exam YUJ/UOC
Economics
H36upaem 6.10k: 26.5poii aucuunimnu 3a uszdop:1
26 02033 | Esponeiicka unrerpanus/ European 60 60 0 65 5 n3mUT/exam YU/UOC
Integration
26 02034 | OcHoBH Ha IpeANPHEMAYECTBOTO/ 60 60 0 65 5 n3muT/exam YUI/UOC
Principles of Entrepreneurship
26 02035 | Trprosusi/ Trade 60 60 0 65 5 H3MUT/eXam YUJ/uoC
20 F2036 | duskyarypa u cnopt/ Physical Culture 30 0 30 0 0 TeK.OleHKa/ Y®3/UFCC
and Sports midterm exam
O6uro/Total 375 345 30 405 30
TPETU KYPC/THIRD YEAR OF STUDIES
INETU CEMECTDBP/FIFTH SEMESTER
27 C3037 | Ductpubyunonna nonuruka/ Distribution 60 30 30 65 5 u3nUT/eXam D3JYFCC
policy
28 C3038 | KoMyHMKAIMOHHA MOJIHTHKA/ 60 30 30 65 5 M3MUT/exam O3]I/FCC
Communication Policy
29 C3039 | MorpeduTesncko noseaenne/ Consumer 60 30 30 65 5 u3mUT/exam O3]I/FCC
Bahaviour
30 C3040 | IIpoayxroBa moautuka/ Product Policy 60 30 30 65 5 n3MUT/exam DO3JI/FCC
31 C3041 | LlenoBa mosmmruka/ Price Policy 60 30 30 65 5 u3nMT/exam ®3]I/FCC
H36upaem 6.10k: 32.6poii mucnuninau 3a n3dop:1
32 03042 | Busnec anaausn u nporuosn/ Business 45 45 0 80 5 TeK.oleHKa/ OUL/FOC
analyses and forecasts midterm exam
32 03043 | [pomMoUMOHATHE IPOTPAMH M KAMIAHUH/ 45 45 0 80 5 TEK.OLEeHKa/ PUIVFOC
Promotional programs and campaigns midterm exam
O6mo/Total 345 195 150 405 30
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TPETHU KYPC/THIRD YEAR OF STUDIES
HIECTHA CEMECTBP/SIXTH SEMESTER

33 C3044 | Bpanauur u meauu/ Branding and media 60 30 30 65 5 n3MHUT/exam D3I/FCC

34 C3045 | Mapkerunrosu anannszu/ Marketing 60 30 30 65 5 M3MHT/exam D3JI/FCC
analyses

35 C3046 Mapxerunronn H3caeABaHUuA/ Marketing 60 30 30 65 5 M3OUT/EXam ®3JI/FCC
Research

36 C3047 MapkeTHHIOBM CTPAaTeruu M nporpamu/ 60 30 30 65 5 H3MAT/eXam D3M/FCC
Marketing strategies and programs

37 C3048 | Mesxnaynaponen mapkerunr/ International 60 30 30 65 5 M3MAT/eXam D3N/FCC
Marketing

M36upaem 6J0k: 38.Bpoii qucuunanHu 3a u3oop:1

38 03049 | Uzcensane na onepamunte/ 45 45 0 80 5 TeK.OleHKa/ ®U/FOC
OPERATIONS RESEARCH midterm exam

38 03050 | MapkeTHHT Ha B3aMMOOTHOLIEHUSITA/ 45 45 0 80 5 TeK.oleHKa/ DUJ/FOC
Relationship marketing midterm exam

O6uro/Total 345 195 150 405 30
YETBBPTU KYPC/FOURTH YEAR OF STUDIES
CEIMMU CEMECTBP/SEVENTH SEMESTER

39 C4051 | Aurepuer mapkerunr/ Internet 60 30 30 65 5 u3nMT/exam c3/scc
Marketing

40 C4052 | Ynpagsenne na nponaxéute/ Sales 60 30 30 65 5 n3nMT/exam c3/scc
Management

H36upaem 6:10k: 41.Bpoii Aucuunamnu 3a uszdop:1

41 04053 | MapkeTHHIOBH CHMY.IALHOHHH UIpPH/ 45 45 0 80 5 u3mUT/eXam Cnz/soc
Marketing Simulation games

41 04054 | Cucrema HA HALMOHAJIHUTE CMETKH/ 45 45 0 80 5 n3mUT/exam Cnz/soc
NATIONAL ACCOUNTS

42 F4055 | Busnec niaanupane/ Business Planning 60 30 30 65 5 n3mUT/exam C®D3/SFCC

43 F4056 | Mapkerunroso naanupane/ Marketing 60 30 30 65 5 TeK.oleHKa/ C®3/SFCC
Planning midterm exam

44 F4057 | Moneanpane B mapkernnra/ MARKETING 60 30 30 65 5 TeK.ONeHKa/ C®D3/SFCC
MODELS midterm exam

O6uro/Total 345 195 150 405 30
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YETBBPTU KYPC/FOURTH YEAR OF STUDIES
OCMMU CEMECTBP/EIGHTH SEMESTER

H36upaem 6710k

: 45.6poii mucnuninHy 3a n36op:1

45 04058 | B2B mapkerunr/ B2B marketing 45 45 0 55 4 M3MAT/eXam CHUJI/SOC
45 04059 | Konxypentnu crparernn/ COMPETITIVE 45 45 0 55 4 u3nUT/exam CHULI/SOC
STRATEGIES
W36upaem 6s10k: 46.5poii aucuunanuu 3a usgop:1
46 04060 MapKeT“Hr HA HETBProOBCKHTE 30 30 0 70 4 M3OUT/EXam CI/I}:[/SOC
opranuzauun/ Marketing of non-profit
organizations
46 04061 | Teopusi Ha urpute/ Games theory 30 30 0 70 4 H3MUT/eXam CHUII/SOC
H36upaem 6.10k: 47.5poii Aucuunmnu 3a uzdop:1
47 04062 | "3esnen'" mapkerunr/ "Green" marketing 30 30 0 70 4 n3mUT/exam CHULI/SOC
47 04063 | Mapkerunr na Teputopun/ Regional 30 30 0 70 4 u3MnuT/exam CHJ/SOC
marketing
H36upaem 6.10k: 48.5poii Aucuunamnu 3a uszdop:1
48 04064 | I'padpuyen qu3aiin/ Graphic design 30 30 0 70 4 M3MUT/eXam CHJI/SOC
48 04065 | Ynpasnenue na npoextu/ Project 30 30 0 70 4 n3nuT/exam Cnz/soc
Management
49 F4066 | Iupexrten mapkerunr/ Direct Marketing 30 30 0 30 2 n3IHT/exam C®D3/SFCC
50 P4067 | Mpepaunsomen crax/ Placement Before 0 0 0 60 2 M3nUT/exam
Graduation
0 Jbpxasen n3nut/ State Exam 0 0 0 250 10 H3MAT/eXam
O6uro/Total 165 165 0 605 30
*V3/UCC - YHuBepcuteTcku 3aabikutenan auctumman/University Compulsory Courses
YU/UOC - Vuusepcurercku uzdupaemu pucuuminan/University Optional Courses
C311/SCC - Cneumanuu 3axbokutennn qucuumuinam/Specializing Compulsory Courses
CHU/SoC - Cneunanuu n3bupaemu qucuumnan/Specializing Optional Courses
D3JI/FCC - @axynrernu 3aapmkutentu qucuan/Faculty Compulsory Courses
OUJI/FOC - ®axkyarernu usbupaemu aucuumnau/Faculty Optional Courses
OO3/FFCC - ®dakynreTHd (GaKyJITaTUBHH JUCUUILIMHU 6e3 mpaBo Ha u3bop /Faculty Facultative Compulsory Courses
Y®3/UFCC - VYHuBepcHTETCKH (haKyITaTHBHU AUCHMIUIMHM Oe3 npaBo Ha n30op/University Facultative Compulsory Courses
CD3/SFCC - Crneunannu (akyn1TaTUBHH JUCUUILIHHY Ge3 mpaBo Ha n3bop/Specializing Facultative Compulsory Courses
OOU/FFOC - ®dakyareTHu (aKyITaTUBHU AUCLHUILINHY ¢ IpaBo Ha u36op /Faculty Facultative Optional Courses
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Bpoii Xopapuym Jlexknun Ynpaxnenuss |U3pbH aynutopHa | Kpenutu
Number Hours Lectures Seminars 32€TOCT Credits
Extracurricular
activity
PEKAITUTYJIAIIHA - 06ui0 6 m.u
o “ 51 2670 2070 600 3470 240

RECAPITULATION - total
including
Courses at the University Level/ 26 1470 1320 150 1650 120
Ynusepcumemcku yueonu oucyunaunu:
C 3aovascumennu/ Compulsory Courses: 22 1230 1140 90 1455 105
o H3oupaemu/ Optional Courses: 3 180 180 0 195 15
F @Daxyamamuenu/ Facultative Courses: 1 60 0 60 0 0
Daxynmemnu yuednu oucyuniunu/ 12 690 390 300 810 60
Courses at the Faculty Level:
C 3aovascumennu/ Compulsory Courses/: 10 600 300 300 650 50
(0} H3oupaemu/Optional Courses/: 2 90 90 0 160 10
F Daxynmamuenu/ Facultative Courses: 0 0 0 0 0 0
Cneyuannu yueonu oucyuniunu/ 11 510 360 150 700 48
Specializing Courses:
C | 3aovascumennu/ Compulsory Courses: 2 120 60 60 130 10
o H3zoupaemu/ Optional Courses: 5 180 180 0 345 21
F Daxkynmamuenu/ Facultative Courses: 4 210 120 90 225 17
K |Kypcoeu pabomu/ Placement: 0 0 0
I Yueonu npakmuxu/ Internship: 0 0 0
P Ilpeoounnomen cmasc/ Placement: 1 60 2

Mwporcaguu usnumu/ State Exam: 1 250 10

Yuebuusr mman e mnpuer Ha KC Ha KaTtempa

nporokosn  Ne

npotokois Ne 10.

"MAPKETUHI' U CTPATETUYECKO ITJIAHMPAHE"

15u or ¢akynteren chBeTr Ha (akynrer "®dakynTer

VYmpasnenue u ajgMHHHCTparus"

Ha

or 25.6.2018r.

26.6.2018 r.

C

C

The Course Curriculum is approved by the Department of Marketing and Strategic Planning on 25.6.2018 r. (Record Ne 15)
and by the Faculty Council of Faculty of Management and Administration on 26.6.2018 r. (Record Ne 10).

PBKOBOJAUTEJ KATEAPA "MAPKETHHI' U CTPATEIT'MYECKO IUTAHHUPAHE"
HEAD OF DEPARTMENT "MARKETING AND STRATEGIC PLANNING":

/mpod. n-p [Neruo NBanos

Prof. Dr. Pencho Ivanov/

JEKAH HA ®AKVYJITET VYIIPABJIEHUE 1 AJIMUHUCTPAIIUA
DEAN OF THE "FACULTY OF MANAGEMENT AND ADMINISTRATION":

I''TABEH CEKPETAP I10 YYEBHUTE ITJIAHOBE

GENERAL SECRETARY FOR COURSE CURRICULUM:

/mpo¢. n.1H. Cumeon XKener
Prof. Dr.Sc Simeon Jelev, PhD/

/mon. o-p Anexcanasp Bbiakos
Assoc. Prof. Dr. Alexander Valkov/
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